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MANAGEMENT FOREWORD

As a global partner of the automotive industry, EuroQ contributes to environmentally compatible, safe and
convenient mobility through reliable and innovative solutions in the areas of quality assurance, vehicle
rework and vehicle electronics. Since its foundation in 2008 by Marcus Scholz and Christof Zuber, EuroQ
not only stands for exceptional service, but also for the values of a proprietor-run family company.
Together with our staff, we have cemented these in our mission statement. We see our observance of the
law, adherence to internal regulations and respect for fundamental ethical values at all times and in all
places (compliance) as the basis of our economic success. We embrace our social responsibility to our
employees, business partners and the community and our duty to preserve the environment and protect
natural resources. This way, we not only want to make a contribution to the sustainable development of
our company and the community, but also achieve and maintain the trust of all of our employees and
business partners. This code of conduct summarises the most important principles of our corporate
activities. It offers our employees a guideline in their daily transactions with colleagues, suppliers,
customers and competitors and supports them in dealing with legal and ethical issues. It is the essential
duty of every employee to read and understand this code of conduct and actively implement it in their daily
work. We are all responsible for upholding compliance and integrity in everything we do. In order to meet
the many local and global requirements, EuroQ has implemented a global compliance organisation, which

all employees are encouraged to actively support.

Emden, October 2021
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Marcus Scholz Christof Zuber
Proprietor Proprietor
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|. GENERAL PRINCIPLES OF BUSINESS

1 THE EUROQ SELF-IMAGE

An inherent part of our self-image is putting people at the forefront of everything we do. As part of
this, we pay close attention to the strict legal conformity of our actions whilst also upholding ethical
principles. Observing and protecting human rights are of paramount importance to EuroQ. We

embrace our social and environmental responsibilities.

1.1TVALUE ORIENTATION AND COMPLIANCE

Our defined values of trust, respect and tolerance act as a guiding beacon, showing us the way in
which we want to treat our colleagues and customers. They provide an ethical framework for our
social and business conduct. We expect all EuroQ employees to conduct themselves with legal and
ethical integrity — which forms the very basis of our culture of trust — and to align their actions with
the principles of this code of conduct. Strict observance of all national and international legislation
that applies to our business activities is of utmost importance to us. This also applies to voluntary
commitments and internal company guidelines.

1.2 BAN ON FORCED AND CHILD LABOUR, RESPECT FOR WORKERS' RIGHTS, BAN

ON DISCRIMINATION

EuroQ is committed to the principles specified in the ILO Declaration on Fundamental Principles
and Rights at Work: EuroQ prohibits any form of forced, slave or child labour. We are committed to
the implementation of effective systems and controls to ensure that no form of slavery or human
trafficking takes place in our company. We confirm that we do not employ anyone who does not
meet the minimum age specified in the ILO Convention no. 138. EuroQ recognises workers'
freedom of association and right to collective bargaining. As part of our global business, we enjoy
successful collaboration with people from a wide range of countries and cultures. We make no
distinction based on ethnic, national or social background, gender, skin colour, age, language,
disability, religious, political or other convictions and sexual identity. We embrace diversity. We do

not tolerate discrimination or harassment based on these characteristics. We also demand and
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monitor observance of these human rights from our business partners and throughout the entire

supply chain.

1.3 SUSTAINABLE DEVELOPMENT BY EMBRACING ENVIRONMENTAL AND SOCIAL
RESPONSIBILITY
In keeping with our "Quality Centre of Excellence” philosophy, EuroQ places particular importance
on the needs of people today and in the future as well as the preservation of an intact environment
for future generations. In light of this, our code of conduct is also intended to serve as the
cornerstone of the sustainable development of our company. As a partner of the automotive
industry, we use our innovative solutions to contribute to more environmentally friendly,
convenient and safer mobility. Our commitment to people and the environment is therefore a key
component of our business model. We help our customers to reduce the environmental and climate
impact of vehicles, placing particular focus on the conservation of resources and the recycling of
raw materials. We implement a variety of measures to actively fulfil our social responsibility — in

particular towards our employees, business partners and the community.

1.4STANDARDS

Conventions and the recommendations of national and international organisations such as the
United Nations Universal Declaration of Human Rights, the United Nations Global Compact, the UN
Guiding Principles on Business and Human Rights and the OECD Guidelines for Multinational

Enterprises serve as key guidelines for EuroQ.

2 THE CODE OF CONDUCT AS A BINDING DOCUMENT

This code of conduct cements the basic principles of the EuroQ self-image. It serves as a guideline
for all members of the management board, employees and EuroQ workers worldwide and is

binding for all.
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2.1 ORIENTATION GUIDE

This code of conduct bundles the main principles for legally compliant and morally and ethically
correct conduct in both business activities and interactions with colleagues. It serves as an
orientation guide during daily work and aims to support and promote correct, virtuous and

responsible conduct.

2.2COMMITMENT AND RESPONSIBILITY

It is the duty of every manager to clearly inform the employees under their supervision of the
application and contents of the code of conduct and to ensure their unconditional compliance with
all provisions. EuroQ will also offer training courses and practical support to assist all employees
with the implementation of the code. Failure to follow the code may lead to significant economic
damage and a considerable loss of reputation for EuroQ and therefore endanger the sustainable
development of the company. The management board will therefore not tolerate any violation of
the principles of this code of conduct. Every employee must therefore assume responsibility for
compliance with all laws, rules and conduct standards relevant to them. In case of a culpable
violation, they must expect disciplinary measures and the assertion of claims for damages,
irrespective of any official proceedings against them. The provisions of this code of conduct
represent a minimum standard. This code of conduct will not limit any stricter regulations that may
be introduced as a binding standard. This code is intended as an internal conduct guideline and

cannot be used as grounds for any claims by third parties.

2.3SUPPLEMENTATION BY GUIDELINES

The code is substantiated and supplemented by internal guidelines in specific areas. All guidelines

must be congruent with this code. The code is part of the EuroQ employee manual.
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II. CONDUCT IN BUSINESS TRANSACTIONS

17 REQUIREMENT OF FAIR COMPETITION, PROHIBITION OF CARTELS

Free, unrestricted and fair competition is a fundamental principle of the market economy and lies
at the heart of our corporate culture. We support all endeavours to promote a free market and open
competition worldwide. It is our business policy to focus exclusively on our service performance,
customer focus and the quality of our innovative products in competition with others. We do not
tolerate any conduct on the part of our employees that is contrary to nationally and internationally

applicable rules of fair competition and cartel regulations.

1.1PROHIBITED BUSINESS TRANSACTIONS

Any anti-competitive conduct, in particular conduct that is relevant under cartel law, is not

permitted. For example, the following actions are prohibited:

+ Discussions and agreements with competitors on sensitive competitive information such
as prices, price components or technical developments, for example as part of trade fairs
or at association events, or the transfer of such information to third parties

+ Sharing customers, markets, territories or projects with competitors

+ A non-compete agreement with competitors or bid rigging in tenders

+ The binding fixation of sales prices of authorised dealers

+ Unlawful exploitation of a dominant market position

+ Unfairly favouring or hindering suppliers in competing for contracts

1.2LEGAL DEPARTMENT INVOLVEMENT

As it can be difficult to assess issues relevant to competition law, the central legal department

should always be contacted concerning such matters.
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2. PROHIBITION OF CORRUPTION

We compete for contracts using the innovation, quality and price of our products and services. Our
relationship with public and elected officials is characterised by respect and compliance with the

law. Any form of corruption is strictly prohibited.
2.1BLACKMAIL, BRIBERY AND EXTORTION

Within the scope of their position within the company, no employee of EuroQ may demand, accept,
procure or even agree to promises of advantages to which there is no legally enforceable claim for
themselves or third parties from business partners, their employees, intermediaries or any other
persons ("bribery in business transactions”). Similarly, EuroQ does not tolerate any unlawful
offering or granting of benefits to business partners, their employees, public officials or mandate
holders, intermediaries or any other persons in connection with the procurement, awarding,
approval, execution or payment of orders within or outside of official procedures or other
relationships with public authorities. It is irrelevant whether this takes place directly or indirectly,
for instance through intermediaries or relatives (“bribery in business transactions”). Particular
caution must be exercised when dealing with elected officials, civil servants, employees of public
authorities or other public institutions with regard to the granting of advantages (“bribery of public
officials”, "granting of advantages”).

It is prohibited to threaten commercial disadvantages or disadvantages of any other nature with

the aim of personal gain.
2.2HOSPITALITY, INVITATIONS, GIFTS

Even giving the impression of corrupt behaviour must be avoided. Therefore, when dealing with

business partners of EuroQ, any donations must be critically reviewed, in particular:

+ Disproportionate entertainment expenses

+ Unusual, disproportionate invitations or those not directly related to a business visit

+ Monetary, cash- |

2.3
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